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Who is your target audience and what are their social media
preferences?
What is. your favourite social media platform?
What are your goals for the social media platform (e.g. increase
brand awareness, drive website traffic, generate leads, etc.)?
What type of content will you be sharing on the platform and
how often will you be posting?
How will you engage with your audience and respond to
comments and feedback?
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Reflection



Like a post 

Share a post 

Write a comment 

Create a post 

Change your profile picture 

Update/ write your bio 

Add your website to your social media 

Create a story (Facebook/ Instagram)

Create a reel & post it (Instagram)

Send a message 

Find someone to connect with 

Use a hashtag 

Write a Tweet (Twitter)

Retweet another Tweet (Twitter)

Go live (Instagram/ Facebook)

Record a video

Record a video and post it

Tag @therebelschool so we can see your progress
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Challenge



Engage with your audience by starting conversations and joining
discussions.
Choose the right platform(s) where your target customers are likely
to be.
Focus on your target customer and avoid selling to everybody.
Avoid relying solely on automation to make sales, as it doesn't
replace the art of conversation.
Ensure that your social media account points potential customers
to go to your website for more information.
Post frequently and often to ensure that your audience sees your
content.
Listen to your audience and help others to get more engagement
and traffic to your site.
Keep up with the fast-moving and changing social media
landscape and be willing to learn.
Be mindful of how you present yourself on social media,
remembering that people can't see your facial expressions or tone
of voice.
Have fun with social media and stay in the game, measuring your
results to see what works best for you.
Be consistent with your posting schedule to keep your audience
engaged.
Use relevant hashtags to reach a wider audience and make your
content more discoverable. (long and short hashtags)
Utilise social media analytics tools to track engagement and
identify what types of content resonate most with your audience.
Respond promptly to comments and messages to build trust and
foster relationships with your audience.
Collaborate with other businesses or influencers in your industry to
reach new audiences.
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Rebel Social media Tips 



Share behind-the-scenes glimpses of your business
Share customer testimonials and reviews
Run a contest or giveaway
Share your products or services with images and descriptions
Share helpful tips and tutorials related to your business
Share blog posts and other content from your website
Highlight local events and sponsorships
Share funny or inspiring memes
Share quotes related to your industry or brand values
Share user-generated content
Share infographics
Share interesting facts or trivia related to your industry
Share videos of your products or services in action
Run a poll or survey to get feedback from your audience
Share inspirational stories or anecdotes
Share seasonal or holiday-themed posts
Share relevant quotes from thought leaders in your industry
Share news or updates about your business
Share photos of your team members or office space
Share information about local charities or causes you support
Share reviews of other products or services related to your industry
Share case studies or success stories related to your business
Share links to helpful resources for your audience
Share product comparisons or alternatives
Share your favourite books or podcasts related to your industry
Share tips for being more productive or efficient
Share recipes or cooking tips if your business is food-related
Share book or movie reviews if your business is entertainment-related
Share news or trends related to the environment or sustainability
Share information about upcoming events in your industry
Share information about industry conferences or workshops
Share your favourite rite quotes or mantras related to your business
Share interesting statistics related to your industry
Share your favourite blogs or websites related to your industry
Share your favourite tools or resources for your business
Share your favourite podcasts or YouTube channels related to your industry
Share how-to guides or tutorials for using your products or services
Share interviews with thought leaders in your industry
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 Content ideas
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Course notes

Day 4: Link to course notes

https://therebelschool.com/how-to-use-social-
media-to-sell

Creating content
https://www.canva.com

Free Scheduling content
Hootsuite - https://hootsuite.com
Buffer - https://buffer.com
Later - https://later.com
https://tweetdeck.twitter.com
https://business.facebook.com

Free photos
https://unsplash.com
https://www.pexels.com

https://therebelschool.com/how-to-use-social-media-to-sell/
https://hootsuite.com/
https://buffer.com/
https://later.com/
https://business.facebook.com/
https://www.pexels.com/

