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The goal is to create an effective website quickly and inexpensively
so you can focus on getting customers and making a profit.
Consider if you actually need a website for your business; a
Facebook page can be sufficient for some.
Building a website with a professional web design company can be
expensive and not guarantee customers.
Building a website on your own with free website builders can be
just as effective and save money.
Don't worry about the website looking less professional, as free
website builders have improved in quality.
Build a one-page website with a strong call to action and a photo
or video clip.
Borrow ideas from other websites to inspire your own.
Choose a domain name and use free stock photos to improve the
website's appearance.
Publish the website and spend more time marketing it and telling
people about it than building it.
A good website is never finished, so make improvements as you go.
Your website is your home. It's where you want everyone to go.
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Rebel Website Tips 



What is the purpose of the website? Is it to provide information,
promote a product or service, or sell something online?
Who is the target audience for the website? What are their needs,
interests, and preferences? What are they looking for when they visit
the website?
What is the primary message or value proposition of the website?
What should visitors understand about the website and the business
it represents?
What pages or sections should the website include? What is the most
important content to include on the homepage, about page, product
or service pages, and contact page?
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Website planning



Avoid cluttering the area with too much text or graphics. Use simple,
clear and concise messages that quickly convey what the website is
about and what the visitor can expect from it.
Above the fold content should prioritise the most important
information, such as the website's value proposition or the primary
call-to-action. This can include the business's logo, a headline, a
description, and a button that directs visitors to take an action.
Make it visually appealing: Use high-quality visuals, such as images
or videos, to capture the visitor's attention and convey the desired
message. 
Ensure that the above the fold content is optimised for different
screen sizes and devices, such as mobile phones and tablets, so that
visitors can access the most important information on any device.
Continuously test and refine the above the fold content to optimise its
effectiveness in engaging visitors and driving desired actions. This
may be user feedback, and other optimisation techniques.
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Above the fold Tips
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Where your website fits in
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Course notes

Day 3: Link to course notes

https://therebelschool.com/get-your-website-right/

Free Photos/videos
https://www.unsplash.com
https://www.pexel.com 

website builder 
https://www.wix.com 
https://www.canva.com

Branding
https://imagecolorpicker.com/en
https://www.canva.com/learn/100-color-combinations

Writing
https://www.copy.ai

https://therebelschool.com/how-to-start-without-spending-money/
https://www.unsplash.com/
https://therebelschool.com/how-to-start-without-spending-money/
https://www.wix.com/
https://www.wix.com/
https://www.canva.com/
https://imagecolorpicker.com/en
https://www.canva.com/learn/100-color-combinations
https://www.copy.ai/

